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MyCollegeBlink.com creator is UHD student
AARON STOMMEL
Managing Editor

CollegeBlink may not be the new face of 
college, as their website totes them to be 
, but they have taken an old concept and 
transformed it into something more appeal-
ing-all with keeping students in mind. The 
idea behind the website was concieved by 
Mark Dumes, who just happens to be a stu-
dent at UHD.  

“My inspiration was [to] connect college 
students efficiently. As college students, 
most of our information comes from some-
one else around campus or what we read. 
I found that there are many questions that 
need to be answered like where to get an in-
ternship or what club should I join that oth-
er students may know an answer to. So I de-
cided to make that place that students could 
share knowledge through an ad that would 
potentially answer another students ques-
tion or two” Dumes said in an interview. 

CollegeBlink is a new website much like 
craigslist only geared towards college stu-
dents. Specifically geared, in fact, to students 
attending the University of Houston, Texas 
Southern University, Prairie View A&M, 
University of Houston-Downtown, Hous-
ton Baptist University, and the Houston 
Community College System. Students can 
place free ads for anything from textbooks, 
study groups, and student organizations; 
to parties, roommates needed, and cars for 
sale. CollegeBlink uses the term “Blink It” 
whenever someone wants to create a post 
on their site. It is a relatively simple process: 
choose the area to be posted in, choose the 
school, fill out contact information along 
with the basic ad information and then click 
“Blink It”.

According to the CollegeBlink Website 
they are “the new face of college.” There are 
over fifteen categories of ads to choose from 
and once an ad is posted the poster is “a 
blinker.” If a student wants to search the ad 
section, instead of posting an ad, they would 
click on the “choose school” tab within the 
navigation bar. 

The Website is relatively easy because of 
its simplified form. There are only four but-
tons in the navigation guide on the homep-
age, a homepage that also offers a short 
video tutorial on “How to Blink It”. The 
fault in the Website lays in the color scheme 
that is used by College Blink. A primarily 
red background with white Comic Sans font 
may look “cool” in theory, but it becomes 
increasingly difficult to read the longer one 
spends looking at the Website. 

CollegeBlink’s mission “is to supply an 
avenue to connect students to all things col-
lege.” They want to have many different as-
pects of college life at students’ finger tips. 
CollegeBlink believes that their “free user 
friendly service” can help students survive 
college by making life a little less stressful.

Since CollegeBlink works much like 
Craigslist, students will need to meet each 
other to complete a transaction such as buy-
ing or selling a textbook, participating in 
a study group, or using a tutoring service. 
CollegeBlink takes this into account as well 
with a reminder to “To meet blinkers on or 
around campus in a well lit public area” and 
to “beware of scams and other malicious ac-
tivity.”

According to Dumes, “the goal of col-
lege blink is to give college students that 
way to interact and collaborate amongst 
[themselves] to make college a little less 
stressful. The world is becoming more tech-
nological and CollegeBlink is that edge to 
keep the busy college world caught up and                 

connected.”
CollegeBlink may not have all the tweaks 

worked out yet, but it is definitely a website 
to watch and keep in mind when that next 
textbook is needed or a student unsure of 

which club is the right fit for them.
To post or view ads, visit www.mycolleg-

eblink.com.

Mark Dumes, MyCollegeBlink creator

Don’t forget 
to vote in the 
SGA elections
Vote on Blackboard Learn Monday, April 
23 through Friday, April 28.
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Dateline: Downtown welcomes letters to the edi-
tor from any member of the UH system. Letters 
should be no more than 250 words, include 
the author’s full name, phone number or email 
address, and affiliation with the University, 
including classification and major. Anonymous 
letters will not be published. Deliver letters to 
Room S-260, email them to dateline@gator.uhd.
edu, or fax them to (713) 221-8119. Letters to 
the editor may be edited for space. They will be 
edited for spelling, grammar and malicious or 
libelous statements. Letters must be the work of 
the writer and must be signed.  All submissions 
become property of Dateline:Downtown and may 
not be returned.
Dateline:Downtown is the official student-pro-
duced newspaper of The University of Houston 
Downtown. Editorials, cartoons, columns and 
letters are the opinions of individual students and 
do not necessarily reflect the opinions of other 
individual student writers, editors, advisors the 
University of Houston-Downtown, its adminis-
tration or students.
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Student parking, the on-going saga
Aaron Stommel
Managing Editor

If the administration is going to continue 
to play dumb about the problem they have 
with student parking, then Dateline will 
continue to write about it until something 
is finally done to remedy the problems. 

Not only is there a problem now, but the 
university is attempting to increase the stu-
dent population with their Major Opportu-
nity campaign. This means that the parking 
problem is only going to get worse. Not all 
of these new students are going to be us-
ing public transportation to get to UHD. In 
fact, a majority of them will probably be sit-
ting in the parking lot waiting for a spot just 
like everyone else. 

And no one seems to have an answer 
when asked if the problem will get better 
any time soon. 

When parking is mentioned to a stu-
dent they immediately assume there’s not 
enough spaces, but that’s really just the be-
ginning. Not enough spaces leads to frus-
trated students who are late to class, don’t 
go to class or in the most extreme circum-
stances, lash out at another person. It is 
maddening when you have been waiting 
to park in a cramped parking lot, trying to 
obey what little rules are left in society, such 
as “if you’re there first, you get the next 
open spot,” when some last-minute driv-
er swerves in between you and the prized 
parking spot you have waited on for 30 
minutes. 

The main problem here is the lack of 
parking and the abundance of poor plan-
ning. But, even with that reality, someone 

saw fit to erect “Emergency-No Parking” 
signs in the metered parking lot under I-10, 
resulting in the loss of about 20 parking 
spaces. If there is an emergency, why would 
an emergency vehicle take the time to park 
in the parking spaces furthest away from 
the building? Don’t wait for an answer to 
that question because the school takes no 
responsibility for that lot. Persons that are 
ticketed in that lot will have to pay the City 
of Houston, even though the meters bear 
the message “Please pay meter before at-
tending classes.” 

The next problem is no accountability for 
students who behave like troglodytes with a 
drivers license. Perhaps we need to go back 
to high school and number the spots, but 
that couldn’t work because students attend 
classes at different times. Essentially, more 
parking passes are given out than there are 
spots available with the assumption that no 

two students will need the same spot at the 
same time. Seems to be this isn’t exactly the 
case from the myriad of cars that can be 
seen traveling most of the parking lots dur-
ing certain times of the day. 

A measure that needs to be considered is 
forcing students to wait outside of a parking 
lot when it is full. There needs to be a des-
ignated line to get into the lot along with a 
vehicle counter that closes an arm when the 
lot has reached maximum capacity; an arm 
that will not open until a car leaves. 

Maybe we should just follow the adminis-
tration’s lead and wait for the problem to fix 
itself. After all, what could really happen?

If you have a parking lot rant that and 
would like to be heard, send your story to 
Dateline and it may be published in a future 
edition. The more voices that are heard, the 
louder the scream. 
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Yes, fellow students, 
it is that time. As the 
semester winds down, 
the hallways at UHD are 

rife with conversations about what students 
plan to do for summer. 

There is a lot of discussion about which 
Cancun resort is best (to soak up the local 
Aztec-inspired architecture, I’m sure) and 
which books students are looking forward 
to reading over the break (spoiler alert: 
none). But unfortunately, before you know 
it, the tans will fade and fall semester will be 
in session. 

As registration for Fall 2012 opens soon, 
here are a few tips on how to make the in-
evitable transition from Cabo to classroom 
a little more palatable:

1. Do not be afraid to approach Profes-
sors: If there is a class that you really want 
to take that fills up, remember that the ulti-
mate say lies with the professor. Go to their 
office and offer a compelling reason why 
you should take their course that semester. 
If it is clear that you are passionate and will-
ing to work hard, many professors are will-
ing to grade that one extra set of papers and 
let you into their course.

2. Think outside the box: While many 
advisors will recommend the path most 
travelled for a majority of your core require-
ments, bear in mind that there are always 
multiple courses for each requirement. 
Take ethics, for example. If your major has 
an ethics requirement, and your basic ‘Phi-
losophy 101’ does not interest you, look for 
alternatives. Courses like ‘Communication, 
Law, and Ethics’ will still meet the ethics 
requirement to graduate, but the course 
deals with subject matter that is more cur-
rent than  an average ethics course. Ask an 
advisor about other courses that can fulfill 
your basic requirements. Even if they are 

Registration tips for fall
sometimes higher level classes (and thus, 
more challenging), it might be better to take 
a hard class that you are interested in than 
an easy course that may cause a student to 
become bored and uninterested.

3. Be mindful of scheduling. With a large 
commuter population, many students feel 
compelled to take as many classes in a row 
as possible to limit their days on campus. 
While this is certainly one way of doing 
things, remember that the goal is to ulti-
mately excel academically. Try to schedule a 
couple of breaks in your day to have a snack 
and recharge for a bit before your next class. 
After all, if you have four classes in a row 
with no break, your low productivity level in 
one class might prevent you from doing as 
well as you would like in the next class. On 
the flip side, also beware of having breaks 
that are too long in between your classes. It 
is fun to kill time and relax for an hour or 
two, but waiting around for longer might 
make students even more tired and unpro-
ductive.

4. Give Hybrids a chance: Though not 
every course offers a hybrid alternative, try 
to embrace the ones that do. Hybrid classes 
are often the perfect balance between the 
busywork that often consumes conven-
tional classes (where professors sometimes 
do nothing but summarize the textbook 
that you could just read yourself) and on-
line classes (where the lack of structure and 
in-person construction can get you con-
fused and falling behind very quickly). By 
attending class on campus one day a week 
and doing online coursework on the other 
days, Hybrids offer the best of both worlds. 
If you have a tricky work schedule or fam-
ily commitments, Hybrids allow you to still 
meet and interact with your professor and 
classmates while being more flexible for the 
rest of the week.

Students can attend the Registration Fair, 
Wednesday, April 25, 10 a.m. to 2 p.m. on 
the third floor of the One Main  Street build-
ing to seek assistance with registering for 
classes, advising and more.

College of Business

Expectations run high in the School of 
Business; it's an exciting, dynamic place to 
be. Business degrees are in high demand, 
commanding excellent compensation. Even 
better, the tailor-made skill sets obtain-
able make SOB graduates ready to rock the 
world.

The reason School Of Business graduates 
are so well-equipped to take on their chosen 
fields is that the students' vitality is always 
outmatched by the enthusiasm, innovation 
and collaboration of the faculty and admin-
istrators. Dean Bates has attracted a team 
of high-energy, high-level business profes-
sionals who keep cutting-edge creativity 
at a bounding pulse. The Dean attributes 
continuous improvement for the success of 
the school to the "Constant examination of 
instruction, educational 
offerings and delivery 
processes assures the 
student of a state-of-
the-art-education."

Houston is an excep-
tionally metropolitan 
city, and the SOB lead-
ers reflect this 

Expectations run 
high in the School of 
Business; it’s an excit-
ing, dynamic place to 
be. Business degrees 
are in high demand, 
commanding excellent 
compensation. Even 
better, the tailor-made 
skill sets obtainable 
make SOB graduates 
ready to rock the world.

The reason SOB graduates are so well-
equipped to take on their chosen fields is 
that the students’ vitality is always out-
matched by the enthusiasm, innovation and 
collaboration of the faculty and adminis-
trators. Dean Bates has attracted a team of 
high-energy, high-level business profes-
sionals who keep cutting-edge creativity 
at a bounding pulse. The Dean attributes 
continuous improvement for the success of 
the school to the “Constant examination of 
instruction, educational offerings and deliv-
ery processes assures the student of a state-
of-the-art-education.”

Houston is an exceptionally metro-
politan city, and the SOB leaders reflect 
this strength. Describing its diverse back-
grounds and experience would require vol-
umes. (One instructor was once a pirate in 
the British navy.) But the School of Business 
leaders are quite unified, in how they define 
their role; a point of view that Bill Gates has 
aptly expressed: "As we look ahead into the 
next century, leaders will be those who em-
power others." 

Through many lively and very interactive 
partnerships with the business community, 
the SOB has established a large networking 
base which affords students a broad array of 
field experience and career opportunities as 

well as an abundance of scholarships. The 
school has been responsive to Houston's 
unique business and industry profile which, 
in turn, provides valuable input and feed-
back on a regular basis. For example, the 
Professional Land Management concentra-
tion grew from Houston's large petroleum 
industry presence. In the same manner, 
since Houston is the third-largest insurance 
market in the U.S., one of the newer degree 
programs offered by the SOB is Insurance 
and Risk Management.

Another reason for the SOB's preemi-
nence is that flexibility is built into the 
structure of the program. Of the 16 possible 
areas of concentration, all but three require 
declaring it as a major; the other 13 special-
ties can be studied as a minor. In addition, 
3 other concentrations are offered through 
certificate programs. This set-up allows 
students to mix and match their education, 
steering their training in the direction of 

their goals. Providing 
even more flexibility, 
especially for non-
traditional students, 
is the fact that many 
of the courses are of-
fered online by the 
same instructors with 
the same material.

The most popular 
degrees are account-
ing and finance, but 
the dynamic faculty 
is ready and able to 
empower students 
to reach as high as 
their dreams can 
take them. And Re-
tail Management is 
just the stuff dreams 
are made of. As Tra-

cy Davis, Director of the Center for Retail 
Management points out, "Retail can be 
both financially and personally rewarding. 
Where else can you take your favorite hobby 
and make a career out of it? And compensa-
tion for top management? It ranks with the 
highest in any industry."

The Center for Retail Management is 
slated to move from a certificate and minor 
degree offering to a major degree program 
next year. More intriguing is their creation 
of a Sample Store, a glass store front facing 
a hallway in the Shea Building. It is another 
example of the close connection the SOB has 
forged with the Houston business commu-
nity and the interconnection of their many 
departments. In the Sample Store, many of 
the aspects of the various business curricula 
can merge - Supply Chain (warehousing), 
Marketing, Merchandising. All the while, 
students purchasing the store's products 
with specially issued cards, will benefit the 
business partners who supply the products 
by giving feedback to those suppliers. It is 
real-world, hands-on experience and mu-
tually beneficial for all. Another indication 
that the SOB has created not merely liai-
sons, but active partnerships with Houston's 
vibrant business industry.

It is never "business as usual" at the UHD 
School of Business.

Victoria Chadwick
Staff Writer

Walk one flight up...
Or two flights down!

You’ll burn calories and save 
time! 

Be Kind to Elevators!

News
Ali Fazal
Staff Columnist

“As we look ahead 
into the next cen-
tury, leaders will 

be those who 
empower 
others.”

~Bill Gates
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Finals are coming...
Exams are generally scheduled on one of the days the 
class is scheduled. 

Online courses will have an online exam.

All classes are provided with a two and a half hour 
exam time, and will meet in the regular room assigned 
throughout the semester unless otherwise notified. 

All non-standard meet times will be assigned an exam 
time and room location on the last Saturday.

Classes with time conflicts may have been shifted to en-
sure all classes are assigned an exam time and a room.  
If you have any questions, contact Tesha Ward at  713-
222-5314.
Or, go to www.uhd.edu and click on the academic calen-
dars link.




