UNIVERSITY OF HOUSTON-DOWNTOWN

he mission of the College of Business at UH-Downtown is to
Tprovide high-quality business graduates and research that helps

businesses and industries solve day-to-day problems in a way that
has a positive impact on profitability. The launching of the “The Bridge
Over the Bayou” is the College’s medium for showcasing faculty research
that can help business become more profitable. Each publication of The
Bridge Over the Bayou will feature three pieces of research by College of
Business faculty that address current and pressing issues or problems
faced by businesses.

The first featured article, “Morale and Productivity Do Affect Your Profits”
by Prof. Carolyn Ashe, makes it clear employees’ satisfaction influences
their job performance and hence their productivity. Her findings quan-
tify the expected change in productivity as a result of changes in morale.

The next featured article, “Emerging China: Opportunity or Threat to
the U.S. Economy?” by Prof. Damir Tokic, and Stijepko Tokic,
concludes that a China-maximizing policy would explicitly exclude
threats of tariffs on Chinese imports and develop strong economic
interdependency between U.S. and China.

The last featured article reflects the strong international flavor of the
major port city of Houston. “Socio-economic Factors Affecting House-
hold Expenditures on Fresh and Prepared Sea Food: The Spanish Case,”
by Prof. Justo Manrique, indicates the growing future market for seafood
in Spain represents opportunities for manufactures of salt-water fishing
and processing equipment, as well as a growing market for fish
Processors.

In addition, each publication will contain a listing of all journal pub-
lished research by the faculty. To obtain a copy of one of the listed arti-
cles, please email the Dean’s Office, and we will ensure that you receive
the article of interest.

We hope that you enjoy our inaugural issue. If you have feedback or
suggestions about how we might improve future issues, please send me
your comments at batesdon@uhd.edu.

Warmest Regards,

Donald L. Bates, Ph.D.
Dean, College of Business
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Morale and Productivity
Do Affect Your Profits’

Introduction

Morale is defined as the state of the spirits of a person or group
as exhibited by confidence, cheerfulness, discipline, and will-
ingness to perform assigned tasks. Interest in the effect of
morale on productivity has increased over the years as compa-
nies begin to realize the value of keeping employees happy as a
path to greater profitability. Studies have focused on the types
of distractions that can lower morale, such as job security and
failure of employees to buy into the organization’s mission
statement and goals. Further, the studies have focused on the
different ways to improve morale; however, there is a paucity of
research that investigates the effect of the link between prof-
itability, morale, and productivity. Employee wellness, which
is affected by both internal and external environments, is one



of the underlying determinants of morale. For example,
outside financial and family concerns, as well
as job stress and work relationships, can affect
productivity. Worker stress results in absen-
teeism, tardiness, clock watching,
excessive/avoidable mistakes, and the lack of
concentration, all of which leads to decreased
productivity. Morale, reflecting internal and ex-
ternal factors, is the key to developing and fully
capturing human potential, and channeling
this energy toward performing the productivity
tasks which in turn is directly related to profit.

Percent Profit

To determine the relationship between em-
ployee satisfaction and productivity, Digital
Equipment Corporation created the following equation:

Employee Satisfaction + Customer Salisfaction =
Sustained Profitability.

In other words, profit is a function of employee satisfaction.

This equation suggests that employee morale could not
only increase profits, but may actually be a must in order to
sustain profits. The service-profit chain establishes the rela-
tionships between profitability, customer loyalty and em-
ployee satisfaction, and loyalty and productivity. Profit and
growth are stimulated by customer loyalty. Loy-
alty is a direct result of customer satisfaction.
Satisfaction is influenced by value of services pro-
vided to customers. Value is created by satisfied,
loyal and productive employees. The satisfaction
comes from high quality support services and
policies that enable employees to deliver results to
customers. This investigation is based on the
employee being part of the profit model.

Productivity Level

Investigative Approach

This investigation involved asking 25 employees from each
of five engineering companies to rate current morale in
their respective companies. An average morale score was
determined for each company.

To investigate the first hypothesis, “Employee productivity
will decrease if the employee morale level drops,” employ-
ees were given four levels of morale: (1) Best, (2) Good, (3)
Fair, and (4) Worst, and were asked to rate perceived indi-
vidual productivity levels at each stage in order to deter-
mine what relationship productivity has to morale levels.
The findings revealed that 24.8% of respondents

indicated that there was no relationship between morale
and productivity, and indicated that their job performance
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Figure 1: Correlation of Productivity and Profit
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was 100% all the time. In contrast, 75.2% of respondents in-
dicated that morale did affect job performance.
Employees were asked to use the following numerical rate:
1=10% for Worst, through 10=100% for Best, what they felt
their productivity level would be at each stage of morale from
Best to Worst. The results are graphed in Figure 1.
The second hypothesis, “Employee morale affects profit
through increased expenses, lower productivity, or decreased
Figure 2: Average Perceived Drop in Productivity Based on Morale Level
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customer satisfaction,” was addressed by using the average
morale score provided by each company. The score was com-
pared to the current profit as a percentage of sales based on
the last reporting period of financials in each company. In
order to quantify the relationship between the two sets of data
the results were plotted in Figure 1. The covariance of the
sample is 1.59.

Implications

The analysis of the hypothesis “Employee productivity will
decrease if the employee morale level drops” indicates pro-
ductivity is affected by morale. Of the 25 respondents in each
company, each person rated his or her own perceived produc-



tivity level based on the different morale levels. As seen in
Figure 2, when morale dropped one level, the rate of pro-
ductivity dropped 24%, dropping 2 levels decreased produc-
tivity by a total of 45%, and with a poor level of morale,
employees could possibly lose 56% of their productivity.
This could be devastating for a company.

The second hypothesis, “Employee morale affects profit
through increased expenses, lower productivity, or decreased
customer satisfaction,” suggests low morale affects profit by
increasing expenses, decreasing productivity or decreasing
customer satisfaction. The chart of companies’ profit levels
as a percent of sales vs. employee perspective morale levels
indicate a relationship between morale and profit. Of
course, these findings may be limited by the type of firm
and employees investigated. Other investigations should be
conducted to determine if the relationship is broad based.

Conclusion

Based on the employee responses, it is clear that there is a
definite perceived difference in performance based on the

employees’ satisfaction in the company. Measuring produc-
tivity and morale levels can be difficult. But it is likely that
determining how morale affects productivity is best an-
swered by the employees themselves, because they are the
driving factor in productivity levels, and can best describe
these levels during fluctuations in morale levels. Determin-
ing fluctuations in individual productivity are difficult—-
only the employees know their personal effort levels and how
they change based on morale. There is difficulty in linking
morale directly to profit because there are more factors driv-
ing profit levels than just the productivity of employees.

'This is an abstract of the full article, “Correlation of
Morale, Productivity and Profit in Organizations” which
originally appeared in The National Social Science Journal,
2006, 26(1), 108-115.

Dr. Carolyn Ashe is a Professor of Management in the Col-
lege of Business at UHD. She has performed award wining
research in the fields of business ethics, organizational be-
havior, business communication, economics, and finance.
She can be contacted at ashec@uhd.edu.

Emerging China: Opportunity or Threat to the U.S. Economy?'

Introduction

In an effort to forecast the future course of the
U.S. economy we constructed a simple SWOT
matrix, matching the U.S. economy’s internal
strengths and weaknesses with its” external
opportunities and threats.

Perceived Opportunities

We view any intermediate to long term devel-
opment or trend that potentially increases
corporate profitability, and consequently
boosts the U.S. stock market as an opportu-
nity. U.S. corporations have been outsourcing
production to China, and lowering the costs
of direct labor thereby increasing gross profits
margins. We expect this trend to continue in
the future, and view it as a China-related op-
portunity. As a result of outsourcing related
jobs, Chinese consumers are expected to have an increase in
their spending power and hopefully boost the consumption
of U.S. exports to China — another opportunity for U.S. ex-
porters. The growing middle class in China is also likely to

invest some of their savings into U.S. equities, providing
additional demand for U.S. stocks at the time when retir-
ing baby-boomers in the U.S. begin to liquidate their port-
folios, thereby preventing a potential market crash.



Perceived Threats

We view any intermediate to long term development or trend
that potentially lowers corporate profitability, and conse-
quently negatively affects the U.S. stock market, as a valid
threat. Emerging China can be a threat to the U.S. economy
in several ways. First, growth in China, in addition to growth
in India and elsewhere in emerging countries, increases the
demand for commodities including oil. As a result, oil prices
are likely to rise to a level where U.S. consumers would be
stranded with high prices of energy and gasoline. In addi-
tion, since the global supply of oil is limited, China becomes
a competitor for global supplies of oil, adding to the geopo-
litical concerns. The Chinese government also holds a signif-
icant amount of U.S. Treasury bonds. In order to stay
competitive in global exports, China has been pegging its’
currency to the U.S. dollar. In order to keep the peg, China
has been reinvesting its” trade profits into U.S. Treasuries. As
a result, the interest rates in the United States have remained
low supporting the housing market and debt-financed con-
sumption habits of U.S. consumers. Should China liquidate
its” holdings of U.S. Treasury bonds, or at least slow the pur-
chase of new issues, interest rates could rise to a level where
U.S. economy would stagnate. Finally, emerging China could
pose a political/military threat to U.S. interests.

Policy implications

The United States policy makers could decide to use major
strengths of the U.S. economy, political influence and the
globally dominant corporate brands to increase exports to
China — which is a major opportunity. However, we feel that
this is not a viable strategy. First, China has learned a lesson
from Japan (Plaza Accord) that major revaluation of domes-
tic currency can lead to serious asset bubbles, and eventually

deflation. China has also learned from Russia post Soviet
Union that consumption-based policies and free markets
can lead to instability and financial crises. Therefore, it is
unlikely that China is going to significantly revalue its’
currency or boost the domestic consumption of U.S. goods.
Pressures on China can only backfire with protectionism. A
China-friendly policy would explicitly exclude threats of
tariffs on Chinese imports. China can be a wonderful ally
as long as economic interdependency between U.S. and
China is strong,

We feel that the U.S. should divert attention from China to
improving domestic weaknesses, such as the trade deficit
and the budget deficit, high debt levels, low savings rate,
and insufficient labor force to guaranty means of future
production needs. One of the opportunities unrelated to
China is that the U.S. is still a desired immigration desti-
nation. We feel that an immigration reform should allow
foreign workers qualified to fill all positions needed in the
U.S. economy to easily immigrate. That would increase the
tax base, expand the labor force, and boost the domestic
consumption and production capabilities. As a result, the
U.S. economy would depend less on foreign capital inflows
for investments, and imported goods for consumption.
Note to a reader: This article was written in 2005, prior to
the recent immigration debate and China bashing.

Dr. Damir Tokic is an assistant professor of finance in the
College of Business, UHD. He has published numerous arti-
cles in top journals. His email is tokicd@uhd.edu.

Stijepko Tokic is currently a L.L.M. candidate at the New
York University School of Law - International Legal Studies
program. His email is s_tokic@yahoo.com.

'This article was originally published in the Credit and
Financial Management Review 12(3), 2006

Socio-Economic Factors Affecting Household Expenditures on Fresh and Prepared Seafood:

The Spanish Case'

Introduction

Despite some shifts away from the “Mediterranean Diet,”
which consists of seafood, vegetables, fruits, olive oil, wine
and salads, Spain is one of the leading per capita consumers
of seafood products in the European Union (third in the
world after Japan and Portugal), and its consumption of both
fresh and prepared seafood has increased in the past years. In
2002, seafood expenditures represented nearly 14% of total
food expenditures (the second largest percentage within total

food expenditures), and about 52% of these were on
prepared products.

These increases have been attributed not only to health and
nutrition concerns, but also to an increasing demand for time
saving goods and services. Dramatic increases in women’s edu-
cational levels, increased participation of women in the labor
force, more households living on at least two incomes, in-
creased number of one-person households, have in one way or
another affected the value (opportunity cost) of women’s time.



According to the predictions of the Theory of the Allocation
of Time, the demand for prepared foods (among them
seafood products) is positively affected by the value of
women’s time.

This research examined the socio-economic and demo-
graphic factors affecting the consumption of fresh and pre-
pared seafood in Spain, paying special attention to the
relationship between the value of women’s time and expen-
ditures on prepared seafood goods.

Data Source

The latest Encuesta de Presupuestos Familiares provided the
basis for this research. This household survey, conducted by
the government of Spain, contains data related to expendi-
tures, income, savings, and socio-economic characteristics
of 21,155 Spanish households. Factors considered in this re-
search were: the value of women’s time, household income,
women’s education, number of household members,
woman'’s age, employment status, homeownership, house-

hold regional location, and urban-rural household location.

Results

The empirical evidence showed that the value of women’s
time, income and household demographic variables, are all
important determinants of expenditures on seafood prod-
ucts. Table 1 shows the statistical significant factors affect-
ing expenditures on seafood goods.

We found that the value of women'’s time has a positive and
statistically significant effect on the levels of expenditure for
fresh and prepared seafood goods. Higher participation of

women in the labor force, and changes in the “traditional”

h"‘zn.-_——.__

Table 1.

Factors affecting expenditures on fresh and prepared seafood products*

Does it have a statistically Does it have a statistically
Variable significant impact on the level of significant impact on the level of

expenditures of fresh seafood? expenditures of prepared seafood?
Value of women’s time Yes Yes
Household income Yes No
Women’s education Yes No
Number of household members Yes Yes
Woman’s age No Yes
Employment status No Yes
Homeownership Yes Yes
Household regional location Yes Yes
Urban-rural household location Yes Yes

*A consistent two-step estimation procedure was used to consistently estimate a system of expenditure equations and to
statistically determine the factors affecting expenditures on fresh and prepared seafood products and quantify their impact on

these expenditures.



family (declining birth rates, more one-person and two-per-
son households, more households living on two incomes, etc)
have reduced the time to prepare food, increasing the de-
mand for prepared food and those foods requiring relatively
little preparation time, among them prepared and fresh
seafood. However, this effect is small. A 1% increase in the
value of women’s time increases yearly expenditures on fresh
and prepared seafood by .02 and .02 % respectively. This sug-
gests that seafood consumption is not going to increase too
much with the expected higher values of women’s time asso-
ciated with current lifestyle, and the socio-economic and de-
mographic changes being experienced in Spain.

Income has a positive influence on the level of expenditures
of fresh seafood. A 1% increase in household income in-
creases yearly expenditures on fresh seafood by 0.2%. Deci-
sion-makers can use these findings to anticipate the effects
on consumption of expected higher incomes associated with
European integration on Spanish families.

Women’s age is negatively related to expenditures on
processed seafood. A 1% increase in women'’s age decreases
the level of expenditures on prepared seafood by 1.6%. This
result may indicate that older families have a more tradi-
tional lifestyle than younger families, and prefer fresh
seafood goods. Older women may also be less receptive to use
modern time saving kitchen equipment than younger
women. The number of family members of any age group
positively affects the level of expenditure on seafood goods.
For instance, a 1% increase in the number of young family
members increases expenditures on fresh and prepared
seafood by 0.08% and 0.21% respectively.

The level of education also affects the purchasing patterns of
seafood products. Households headed by women with at least
high school education spend 42 Euros (current exchange
rate: 1 Euro for 1.35 US dollars) more per year on fresh
seafood than households headed by women with less than a
high school education. More educated women could possibly
be better informed of nutritional and health advantages of
consuming fresh seafood products than less educated women.
More educated women could also possibly be more concerned
with cleanliness, the kind of ingredients used or the way these
foods are prepared.

Urban households spend 102 Euros less per year on fresh
seafood, and 216 Euros less on prepared seafood than do
rural households. This may reflect the difference between
urban and rural areas with respect to prices and availability
of seafood in general. Households that reside outside the Iber-
ian Peninsula consumed relatively more seafood than others.
For instance, households in the south spend 324 Euros less

per year on fresh seafood and 462 Euros less on prepared
seafood products than households located outside the penin-
sula. The different impacts of regional location reflect differ-
ences among regions with respect to prices, tastes, lifestyles
and tax structures.

Finally, homeowners spend 72 Euros less per year on fresh
seafood and 126 Euros less on prepared seafood than renters.
Homeowners may possibly spend less on fresh and prepared
seafood because a decision to own a home carries with it
willingness to assume the larger commitment of time neces-
sitated by home production.

Conclusions

The results of this research show the importance of consider-
ing the value of women'’s time (women are still responsible
for most of the food selection and preparation activities) on
the demand of foods requiring relatively little preparation
time, like fresh and prepared seafood products. Specifically,
as more women enter the Spanish labor force, and their
value of time increases, households reallocate food expendi-
tures in favor of fresh and prepared seafood products. The re-
sults also suggest a growing future market for seafood goods
based on expected increases in income, and changes in social
and demographic characteristics in Spain.

The findings of this research are important for policy-makers
and industry planners to identify and promote appropriate
long-run changes in the industry: support of farm raised pro-
duction, fleet reduction and transformation, fisheries agree-
ments, etc. These findings could also help producers and
marketers of seafood products to better plan marketing
strategies, anticipate future trends in the market, make a bet-
ter use of resources, and identify new business opportunities.
For instance, promotion intended to increase expenditures on
prepared seafood should focus on rural, larger households
with younger family heads, and working women with high
market value of their time. Promotion intended to increase
expenditures on fresh seafood should focus on those house-
holds with higher incomes, higher education, and on house-
holds that are renters and reside in rural areas.

'This is an abstract of the full article, “ Socio-Economic Fac-
tors Affecting Household Expenditures on Fresh and Prepared
Seafood: The Spanish Case,” which originally appeared in Re-
gional Business Review, May 2006, 25, 100-119

Dr. Justo Manrique is an Assistant Professor of Economics in
the College of Business at UHD. He has authored and co-au-
thored award winning research in the fields of economics, fi-
nance, and accounting. He can be contacted at
manriquej@uhd.edu.



Journal Publications by the Accounting Faculty

Bressler, Linda, Ph.D., (1) “Increasing Audit Effectiveness
in E-Commerce Companies through Zero-Based Budgeting,”
International Journal of Business and Public Administration 3,
(2) Fall 2006, 1-13. (2) “How Entrepreneurs Choose and Use
Accounting Information Systems: It Is Not What You Think,”
Strategic Finance, 87 (12) June 2006, 57-60 (3) “Quality, Tech-
nology, Experience and the Use of Media Resources in Distance
Learning Programs by Two-Year Community Colleges,” Acad-
emy of Educational Leadership Journal, vol. 10 (1) 2006, 55-
63. (4) “An Econometric Analysis of the Socio-Economic
Factors Affecting Adoption Process of Business information
Systems by Managers,” International Journal of Ecology and
Development,” 10 (1) Summer 2006, 57-72.

Duangploy, Orapin, Ph.D., “The Urge to Converge,” The
Edge, Vol. 57, Issue 2, 2006: 8-11.

Pence, Diana, Ph.D., (1) “Working Out at the Tax Payers’
Expense: Mega-churches and the ‘Faith-Based Fitness’ Phe-
nomena,” Journal of Business and Industry, vol. 7, Spring
2006, 41-47. (2) “Mending the Holes in SOX: The Control
Matrix as An Internal Audit Tool,” Internal Auditing, January/
February 2006, 18-22. (3) “Enhancing Consulting Revenues
with Disaster Recovery Planning,” New Accountant, Issue #
714, 2006, 13-15.

Serrett, Randy, Ph.D., (1) “Breaking Up Is Hard to Do:
Identifying Alimony May Add Tax Tiffs,” Practical Tax Strate-
gies, March 2006. (2) “Home Sale Exclusion Provides Expan-
sive Shelter,” Practical Tax Strategies, November 2006.

Wadhwa, Darshan, Ph.D., (1)“Taxation of Contingency
Fees,” Oil and Gas Quarterly, March 2006, 577-587. (2)“Em-
ployment Tax Issues Affecting Pass-Through Strategies,” Prac-
tical Tax Strategies, April 2006, 216-223.

Journal Publications by Computer
Information System Faculty

Chang, Ming, Ph.D., DeVries, Peter, Ph.D., and Chong, Pete,
Ph.D., “An Intuitive Methodology for Website Design,” Interna-
tional Journal for Innovation and Learning, Vol. 3 No. 4

(2006), 427-437.

Hashemi, Shohreh, MBA and Kellersberger, Gale,
Ph.D., (Library) “A Model for Developing Internet-Based
Course Samples for Successful E-Marketing to Recruit and
Retain Students,” ACET Journal of Computer Education, vol. 4
(1), Fall 2006.

Hashemi, Shohreh, MBA, “A Model for Internet-Based In-
ternational Resource Center,” The Business Review Cambridge,
vol. 5 (2), Summer 2006, 239-244

Robbins, Ruth, Ph.D., “The Laptop Component in the
Learners’ Community,” Journal of Computer Education and
Research, vol. 4(1).

Wright, Keith, Ph.D., “Using Open Source Common Sense
Reasoning Tools,” The International Journal of Applied Man-
agement Technologies, vol. 4(2), 349-38.

Journal Publications by Economics Faculty

Islam, Anisul, Ph.D., (1)“Taka-Dollar Exchange Rate and
Bangladesh Trade Balance: Evidence on J-Curve or S-Curve?,”
Indian Journal of Economics, vol. 5 (2), December 20006. (2)
“Development under Domestic Resource Scarcity: Implications
for Bangladesh,” Journal of the People’s University of
Bangladesh, vol. 3 (2), July 2006.

Manrique, Justo, Ph.D., (1)"Socio-Economic Factors Af-
fecting Household Expenditures on Fresh and Prepared
Seafood: The Spanish Case,” Regional Business Review, May
2006, 25, 100-119. (2) “An Econometric Analysis of the Socio-
Economic Factors Affecting Adoption Process of Business infor-
mation Systems by Managers,” International Journal of
Ecology and Development, 10 (1) 2006, 57-72. (3) “Quality,
Technology, Experience and the Use of Media Resources in Dis-
tance Learning Programs by Two-Year Community Colleges,”
Academy of Educational Leadership Journal, vol. 10 (1) 2006,
55-68.

Journal Publications by Finance Faculty

Pelaez, Rolando, Ph.D., “Using Neural Nets to forecast the
Unemployment Rate,” Business Economics, Vol. 41(1) 2006,
37-44.




Smith, Charles, Ph.D., “Satisfaction Levels of Job Related
Variables,” Real Estate Review, vol. 35 (2), 67-74.

Tokic, Damir, Ph.D., (1)“Explaining U.S. Stock Market Re-
turns from 1980 to 2005: Implications for Next 25 Years,” Jour-
nal of Asset Management 6(6) 418-432. (2)“Indian Dot-Coms:
Poised to Take Off?” Journal of Corporate Accounting and Fi-
nance 17(5) 15-20.

Tokic, Damir, Ph.D., and Tokic, Stijepko, .D., “Emerging
China: Opportunity or Threat to the U.S. Economy,” Credit and
Financial Management Review 12(3), 2006.

Verma, Rahul, Ph.D., and Gokge, Soydemir. “Modeling
Latin America’s Country Risk: A Country Beta Approach,”
Global Finance Journal. Volume 17, No. 2. “The impact of in-
dividual and institutional investor sentiments on the foreign
stock markets,” Journal of Behavioral Finance, Volume 7, Issue
1,2006. (2).

Verma, Rahul, Ph.D., and Verma, Priti, “Do Emerging Eq-
uity Markets Respond Symmetrically to the U.S. Upturn and
Downturn? Evidence from Latin America,” International Jour-
nal of Business and Economics, Volume 4, Number 3.

Journal Publications by Management

and General Business Faculty

Ashe, Carolyn, Ph.D., and Nealy, Chynette, Ph.D., “Diver-
sity in the workplace,” Business Research Yearbook, 2006, 13,
524-528,

Ashe, Carolyn, Ph.D., “Correlation of Morale, Productivity
and Profit in Organizations,” The National Social Science
Journal, 2006, 26(1), 108-115.

Coy, Steven P., Ph.D., “A Global Model for Estimating the
Block Tine of Commercial Passenger Aircraft,” Journal of Air
Transport Management, 2006, 12(6), 300-305

Hale, Trevor, Ph.D., “The Three-Dimensional Fermat-
Weber Problem with Tchebychev Distances,” Journal of Ad-
vanced Modeling and Optimization, 2006, 8(1), 65-71.

Khoja, Faiza, Ph.D., “The moderating effect of culture on
full versus partial mode of communication on managerial de-
cision-making,” Journal of Business and Economic Research,
2000, 4(7), 77-84.

Shipley, Margaret, Ph.D., “Simulation as a pedagogical
tool for managerial decision-making in a transition economy,’
Journal of the Operational Research Society, 57, 2000, pp.
1019-1026.

Stanberry, Kurt, J.D., and Usnick, Lee, ].D., “Health care
law and the legal environment of business curriculum,”
Southern Law Journal (2006), 16, 85-92.

Journal Publications by Marketing Faculty

Goff, Brent, Ph.D., Jackson, Gary, Ph.D., and Strain,
Charles, Ph.D., “Global need for empowerment scale,” Journal
of the Academy of Business Administration, 2006, 10, 105-112.

Johnson, Madeline, J.D., Ph.D., “Simulation as a peda-
gogical tool for managerial decision-making in a transition
economy,” Journal of the Operational Research Society, 57,
2006, pp. 1019-1026.

Pointer, Lucille, Ph.D., “Factors affecting the acquisition
and holding of retirement funds: A study of ultra-small busi-
ness owners,” Journal of Business and Economic Perspective,

2006, 31(1), 131-146.
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The University of Houston-Downtown is pleased to announce the Fondren Professorship
in Finance in the College of Business. The endowed professorship, given by the
Fondren Foundation, will provide resources to recruit a leadership faculty member in
finance, and establish long-term resources for projects at the cutting-edge of educa-
tional development and research.

“Because of the continual growing demand for finance majors, the Fondren
Foundation recognized the crifical need to assist the College in adding to its faculty
ranks in finance. We fully endorse the College’s future plans in finance education,”

Fondren Foundation Creates Endowed Professorship at UHD

says Ed Allday, a member of the Foundation’s board of governors.

Dr. Donald L. Bates, dean, notes that finance is one of the three hottest areas for hiring
in Houston. Finance majors in the College have increased by 11 percent over the past
three years, making finance the second largest and second fastest growing major.

The Fondren Foundation was established in 1948 by Ella F. Fondren, the widow of Wal-
ter W. Fondren, one of the founders of Humble Oil and Refining Company (later Exxon
Company, U.S.A.). Located in Houston, the foundation supports agencies for education,
health, and human services.




